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pitagorica

investigacdao e estudos de mercado

Diagnosticamos o mundo em numeros. Calculos. Estatisticas.
Indices. Construcdes de nUmeros pelos numeros que depois
precisam de ser traduzidos, decifrados e interpretados. Os
nimeros encontram problemas para depois as palavras
encontrarem solugoes.

Na Pitagorica acreditamos que o0s numeros sabem ser
conclusivos. Que os numeros tiram as suas proprias conclusoes.

Na Pitagorica vamos para além do calculo pelo calculo e para além
da estatistica pela estatistica. Na Pitagorica vemos para além dos
numeros. E para além dos numeros estao palavras, frases e
sentimentos. Estao imagens em alta definicao.

Os nUmeros nao encontram problemas. Os numeros resolvem
problemas. Geram retratos. Encontram solucoes.

Os numeros valem mil palavras.
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Meétodos que utilizamos
Entrevistas em Profundidade
Entrevistas/compras interceptadas
Observacao em tempo real

Rally Shopper

Focus Group

Técnicas Etnograficas

Workshops Criativos

Web Research

Etc.
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inovacao e as nova nologias na busca de respostas
para os seus cliente
Aliamos as melhores metodologias de recolha, as
MELTEES téc‘ e t“nologi‘ de descoberta de
conhecimento. '

. a 'S

oje sao muiltiplas as abordagens qu!lusamos nos
NOSSOS processos de pesquisi:

p

Desde a sua func&g que a Pitagorica abraca a

A L

neuroscience '
ial Intelligence
Augmented reality/AR
Behavioral e mics models
Big Data analytics
i . - Biometric response
U Causal analysis
Chatbots
Crowdsourcing
Eye tracking
Facial analysis
Location Intelligence
Machine Learning
Micro-surveys
Mobile ethnography
Passive data measurement
Research gamification
Social media analytics
Text analytics & Natural Language Processing
Virtual Environments/VR
Outros
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pitagorica

investigacdo e estudos de mercado

We diagnose the world in numbers. Calculi. Statistics. Indexes.
Number constructs by numbers and more numbers that then need
to be translated, deciphered, and interpreted. Numbers find
problems and then words find solutions.

At Pitagorica we believe that the numbers know how to be
conclusive. That the numbers draw their own conclusions.

At Pitagodrica we go beyond calculation by calculation and beyond
statistics by statistics.

At Pitagorica we see beyond the numbers. And beyond the
numbers are words, phrases and feelings. There are high-
definition images.

The numbers don't find a problem. Numbers solve problems.
They generate portraits. They find solutions.

The numbers are worth a thousand words.
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ethods we use
In-depth interviews

Intercepted interviews/purchases
Real-time observation 3
Rally Shopper

Focus Group

Ethnographic Techniques
Creative Workshops

Web Research

Etc.
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Since its foundation, Pitagorica has embraced innovation
and new technologie e search for answers for its
customers.
‘We combine the best collection methodologies, the best
techniques and Ié'ﬁge discovewechnologies.

here are multiple approache§ that we use in our
asearch processes: -

€
1leuroscience . ®

_ | telli‘qence '
Augmented reality/AR
~ Behavioral economics models
Big Data Analytics
' Biometric respon
Causal analysis
Chatbots
Crowdsourcing
Eye tracking
Facial analysis
Location Intelligence
Machine Learning
Micro-surveys
Mobile ethnography
Passive data measurement
Research gamification
Social media analytics
Text analytics & Natural Language Processing
Virtual Environments/VR
Other

ApE
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